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Advertising Plan
For this essay, I selected “Taste the Feeling” ad of Coca Cola because it is one of the most recognized and competitive brands in the market today. Further, I selected the Coca Cola’s ad because it involves the wider range of the population of the society members, the young generation. In that regard, this essay will explore the language used in the ad, the cultural significance and how it has been used by the company to expand its marketing strategy. The ad is attached as follows:
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